
Received 10 June 2020; accepted 15 June 2020; published 19 June 2020

The scientific article aims to examine the impact of smart technology on the use of 
leisure. The emphasis is placed on the opportunities that trends in the use of leisure time provide to 
the tourism industry. Special attention is paid to the possibilities of different use of smart 
technologies in online tourism. The factors that influence the trends for the use of leisure time on 
the Internet and social networks are pointed. The author defends the thesis that smart technologies` 
development influences the trends in the utilization of leisure time. 
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Source: Systematization of the author from Roberts K., Leisure and the contemporary 
society, Cabi Publishing, 2006, p. 57. 
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