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 The article deals with the segmentation process in the media market, especially 
peculiarities of its functioning in the dual market of goods and services. A segmentation approach is 
proposed that divides media clients into two groups of consumers and advertisers, and provides 
recommendations on the composition of segmentation criteria for each group in order to identify 
attractive target segments and develop further marketing strategy. 
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* the amount of advertising and communication market does not include the amount of 
political advertising 








